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08.15	 Registration & Morning Coffee

09.00	 Opening Remarks By T.U.N International

09.05	 Chairperson’s Opening Address
	 Andreas Vogiatzakis, Managing Director, OmnicomMedia Group

Overview and Current Trends

09.15	 Building A Sustainable Mobile Marketing Ecosystem
	 •	 Who’s in the mobile Marketing world
	 •	 Mobile Marketing Landscape
	 •	 A shift in brand thinking
	 •	 Reach and opportunity
	 •	 Case Studies: Success with mobile 

	 Rohit Dadwal, Managing Director, APAC Branch, Mobile Marketing Association 

	 Rohit Dadwal is Managing Director (MD) for the Mobile Marketing Association’s Asia Pacific (APAC) branch, 
running the regional headquarters in Singapore. He joined the Mobile Marketing Association (MMA) in 
November 2008, having spent 8 years at Microsoft and participated in MMA activities as a board member. 
In his role as MD, Rohit has been working to build a sustainable ecosystem for the mobile marketing industry 
in the Asia Pacific region, promoting the MMA as the leading association for region-wide consultation on 
key industry issues such as measurement and metrics, mobile advertising guidelines, codes of conduct and 
consumer best practices.

09.45	 Q&As

10.00	 Mobile Marketing in the Present
	 •	 What is mobile advertising and what can it offer
	 •	 What are the current trends of mobile usage in the Asia Pacific region
	 •	 How can mobile advertisers create the most effective campaign
	 •	 Who can advertisers reach via mobile and how do they reach them
	 •	 A forecast on the trends of the mobile industry and what can advertisers 

expect from 2010

	 Emmanuel Allix, Vice President & Managing Director APAC, InMobi 

	 Emmanuel heads the Asia Pacific efforts for InMobi and oversees the entire operations of InMobi in the region. 
He joined InMobi from Pudding Media where he worked as the Managing Director and was responsible for 
the operations and business in Asia Pacific. Emmanuel has also worked for GroupM Interaction (a WPP 
media investment company) where he was their Regional Technology Development Director. Emmanuel was 
an APAC MMA Board Member in 2008 and is a regular speaker at various events including CommunicAsia, 
Media360, AdTech, IMMAP and MMC. Prior to joining GroupM, Emmanuel has spent more than 19 years 
in the IT and Internet arenas across Asia and Europe. He founded and run one of the first Internet Website 
development startups in France back in 1996, creating and launching several Websites and online activities 
for major French companies. He also led KPMG Consulting France E-Commerce Strategy group for two years. 
In 2001, he joined Singapore Airlines to head their E-Commerce initiatives for nearly 6 years.

10.30	 Q&As

10.45	 Networking Coffee Break

Driving Mobile’s Innovations –  
From a Telco’s perspective

11.15	 Telco Transformation for the Internet Revolution
	 •	 What is Driving Mobile  Innovations  
	 •	 What Roles do Applications play  
	 •	 Understanding and working with  Telco

	 Ashish Thomas, Director, SingTel, Group Innovations

11.45	 Q&As

Developments on Mobile’s Applications

12.00	 Empowering Mobile Internet Users In Emerging Markets
	 •	 How services are moving from PC Platform to being mobilized
	 •	 Making Connectivity Relevant and Immediate For Consumers 
	 •	 Seamless Integration In Services from the PC to the Mobile

	 Tommaso Del Re, Head of Mobile and Business Development, YAHOO! SEA

	 Tommaso Del Re joined Yahoo! SEA in 2009 and is the Head of Mobile and Business Development. In this 
role he is responsible for distributing world-class Yahoo! products and services, and developing strategic 
partnerships across the region that drive incremental reach and revenue. Before moving to Singapore 
Tommaso worked for Yahoo!7 in Australia as Head of Mobile overseeing the mobile initiatives as well 
managing the broadband partnership with Telecom NZ. Prior to Yahoo!7 Tommaso was the strategic alliances 
manager for Sharman Networks where he led content strategy development and implementation working 
with a number of record labels, distributors, film producers and artist management agencies. Before locating 
to Australia in the early 2000s, Tommaso held various roles in the United Kingdom including e-commerce 
manager and project manager for the Telegraph Group, the publisher of The Daily Telegraph newspaper. He 
was also the new media marketing and strategic development manager for Whittard of Chelsea, a high-street 
tea and coffee retailer, as well as a strategic alliances and marketing manager for Bertelsmann AG, where 
he managed a 550 million USD worldwide strategic online marketing relationship between Bertelsmann and 
AOL Time Warner. Tommaso holds a Bachelor of Business and Economics from the Universita Cattolica Del 
Sacro Cuore in Milan, Italy.

Conference Day 1, Tuesday, 22 June 2010

12.30	 Q&As

12.45	 Networking Lunch

14.00	 Riding The Application Wave
	 •	 The different wave in mobile industry for developer – ringtone, java games, 

enterprise application, widget etc.
	 •	 The different Operation system and should a developer focus on 1 to make 

a living?
	 •	 Is there “shortcut” to developing application for different OS?
	 •	 What type of application sells?
	 •	 Can an individual make a career out of developing application? Can 

Company survive in making application only?

	 Chong Fui Kim, Managing Director, Mobile Ethos

	 Kim is a regional mobile service pioneer with 17 years of marketing experience in Internet/mobile and FMCG 
industry. Kim founded Mobile Ethos Pte Ltd in 2002 and provides international marketing and business 
development consultancy service to Asian and European mobile software/content/platform developers and 
operators. His clienteles include SingTel, SPH Magazine, Singapore Pools, etc. Kim’s latest foray is advising 
brands and advertisers in developing applications (over a few platforms) to reach out to their user group, 
maximizing brand awareness as well as capturing new revenue stream.   

 
14.30	 Q&As

Incorporating Social Media Into  
Your Mobile Services Offerings

14.45	 Social Goes Mobile - the gateway to mass adoption of mobile 
services

	 •	 Social networking is a mainstream, mass-market behaviour
	 •	 Mobile is the natural home of social networking and it is booming
	 •	 Handset evolution, the rise of “now” and payment plans have facilitated 

adoption 
	 •	 Adoption is fast and “sticky”, led by US 
	 •	 Social networking provides supplementary usage occasions 
	 •	 Social network brands have a major opportunity in mobile 

	 James Fergusson, Global Director, Emerging Markets, TNS, AP MEA 
International Research Centre 

	 James Fergusson holds the position of Global Director Emerging Markets based in Singapore. James sits on 
TNS’ APMEA Board and is responsible for ensuring TNS provides a high level of research solutions to clients 
investing in the world’s rapid growth and Emerging Markets.  He leads a team of Emerging Markets Insight 
Directors representing the BRIC markets along with South East Asia, Sub Saharan Africa and Latin America 
– this team is responsible for delivering rapid growth and Emerging Markets thought leadership to TNS’ 
clients across the globe.  Prior to taking up his current role in early 2009, James held the position of Strategic 
Head of Sectors for the ALM Region (Asia Pacific, Latin America, and Middle East & Africa). Australian by 
birth, James has 17 years experience in market research, across several agencies.  During this time he has 
specialized heavily in technology and mobile phone research most recently from the perspective of optimizing 
consumer utility across rapid growth markets. James is experienced in both advanced qualitative and 
quantitative research design and implementation and brings hands-on experience to projects he is involved 
in.

15.15	 Q&As

15.30	 Networking Coffee Break

16.00	 Social Media Marketing at Nokia
	 •	 Latest trends and developments in the Social Media (SM) industry and its 

impact on Marketing & Advertising
	 •	 Nokia’s holistic approach to SM – Integrating SM listening insights into the 

marketing mix & leveraging SM engagement platforms effectively
	 •	 Utilizing SM insights and engagements to develop the next generation SM 

solutions 

	 Chris Schaumann, Regional Head of Online Sales and Marketing, Nokia 

	 Chris used to work as Global Advertising & Digital Lead for the Asia Pacific/Greater China Region in 
Microsoft’s Worldwide Corporate Marketing Group, before he joined Nokia in October 2009 as regional Head 
of Online Sales and Marketing for Southeast Asia and Pacific. At Nokia, he is responsible for leading the online 
sales and digital marketing activities, supporting and accelerating the shift of marketing mix shift to digital and 
developing the online sales channels for the region.  Leveraging his extensive experience in Germany, US and 
Asia, he has worked with almost every MNC harnessing the power of digital media. Chris has more than 11 
years of multimedia production and digital marketing consulting experience, and has participated in more than 
130 Internet-related projects, which include strategy/concept, online media strategy (planning, buying and 
managing), complete web site architecture development process and maintenance, proprietary applications 
development as well as entertainment solutions for the music industry. He’s a passionate Blogger, Internet 
Evangelist and has spoken at over 140 conferences around the world and has conducted over 40 Digital 
Marketing Workshops, training over 1,000 practitioners.

16.30	 Q&As

16.45	 Day 1 Wrap Up By Chairperson & End of Conference Day 1

17.00	 Networking Cocktail Reception
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workshop Summary
Mobile advertising is perceived as a rather complex media when it comes to 
planning and complimenting other activities. This workshop will demonstrate the 
ways to use mobile messaging dialogues to engage with an audience, learn from 
an audience and measure the effectiveness of the activities.  Once the golden 
rules of mobile advertising are understood, the planning process for really 
effective mobile campaigns can become quite simple. This workshop will look 
at the various end goals of a brand campaign and investigate the best mobile 
messaging strategies to achieve those goals.  

Workshop Activities
Interactive Activities which include planning a mobile campaign – the golden 
rules, identifying the best call to action and making the most of an engaged 
audience.

Key Benefits of Attending This workshop
•	 How to get the best out of mobile advertising
•	 How to complement other media with mobile
•	 Understanding effective mobile ad products

Who Should Attend?
•	 Communications/Marketing Directors and Managers (Brands)
•	 Account Directors (Agency)
•	 Media Managers
•	 Senior Media Planners (Agency)

About Your Workshop Facilitators
Matt Briant is a Management Graduate from the UK who began 
his career in the Recruitment industry. After much success he 
became the manager at a UK Government funded organization 
named Step Enterprise. Here Matt worked with SME’s to 
implement business projects that would improve performance, 
he recruited elite students & graduates from local Universities 

for work placements to complete projects and help SME’s to move forward.  
From there Matt’s knowledge of the market landed him the role of Head of 
Careers and Education Advertising at the Ad-Funded MVNO Blyk. This sector 
was very successful for Blyk and soon Matt was also heading up the media’s 
direct relationships with brands from all sectors. When Blyk’s MVNO came to an 
end, Matt joined Out There Media to set up their Asian office based in Singapore, 
overseeing the operator partnership strategy and advertiser relationships. 

As the MD of the Omnicom Media Group in Malaysia, Andreas 
oversees the overall operations for the award-winning OMD and 
PHD brands in the market. A true internationalist, he started 
his media career with DMB&B in New York and later managed 
JWT’s international clients in Greece for several years. In 1997 
he set sail for Japan, establishing D’Arcy’s media department and 

restructuring Starcom to be the strongest international media independent. Later in 
Taiwan as the head of MindShare Group, he re-engineered the company enabling it to 
be the most acclaimed local media group.  He later relocated to Malaysia, assuming 
his current role at the helm of Omnicom Media Group (OMG) in Malaysia. Armed 
with strong media and management experiences spanning three continents and 
six countries, Andreas has elevated OMG to a highly desirable position in Malaysia. 
Under his leadership, OMD Malaysia has grown from strength to strength.  The 
agency was conferred the Silver Award in 2008 and 2009 for Best Office of the 
Year in South East Asia - the only agency from Malaysia and the only media agency 
in South East Asia to win this highly coveted industry award. Andreas was inducted 
in the International WHO’s WHO of Professionals in January 2009 and in the Young 
Presidents’ Organization (YPO) in January 2010.

Featuring 2 Separately Bookable Pre Conference Workshops 

Workshop A:  
Mobile Marketing and Advertising

(Monday, 21 June 2010, 9am – 12pm)

Led by Prajay Gandhi, Business Director, OneAmongMany

Workshop B: Effective Ways to Engage 
With an Audience via Mobile and How to 
Accurately Measure That Effectiveness

(Monday, 21 June 2010, 1Pm – 4pm)

Led by Matt Briant, Account Director - Asia, Out There Media 
Andreas Vogiatzakis, Managing Director, OmnicomMedia Group 

workshop Summary
Mobile Marketing and Advertising is one of the most exciting method in interactive 
marketing and advertising in the world. As the Internet is reinvented on mobile 
devices - smaller, more personal and personalized, ubiquitously accessible - 
established forms of interactive marketing and advertising will also evolve as 
they migrate from PCs to mobile devices.

This course offers advertisers and agencies a guide to this emerging platform. 
Mobile marketing and advertising opportunities span a broad range from 
search to messaging to in-game placements. It illustrates mobile marketing and 
advertising considerations and outlines the opportunities for mobile devices, 
from the perspective of established interactive marketing and advertising on the 
web. Besides, it will focus on the following questions:

WHAT IS MOBILE MARKETING AND ADVERTISING? 
Understand the mobile landscape, who is using mobile applications, and the key 
interactive mobile marketing and advertising opportunities that exist today.

WHAT DOES THE ECOSYSTEM LOOK LIKE? 
Learn about the chain of intermediaries that connect advertisers with consumers, 
and how it is similar to, and different from, the PC-based Web.

HOW CAN MARKETERS REACH THE MOBILE CONSUMER? 
Differentiate the technical and market factors of mobile marketing and advertising 
to identify the best opportunities for different brands and campaign goals.

WHAT DOES THE FUTURE HOLD? 
Identify key trends on this evolving platform, with an eye to how mobile marketing 
and advertising opportunities will expand over the next five years.

Workshop Activities
Interactive Activities which include Business Models, Marketing Plans and Case 
Studies of Mobile Marketing and Advertising.

Key Benefits of Attending This workshop
•	 Understanding new ways of making revenue for operators
•	 Lesson to discover efficient and cost effective ways of marketing and 

advertising
•	 Identify ecosystem in the field of mobile marketing and advertising
•	 Learn how to reduce customer churn and acquire potential customers

Who Should Attend?
•	 General Manager	 •	 Project Manager
•	 Marketing Manager	 •	 Technical Manager
•	 Advertising Manager	 •	 Operations Manager
•	 Content Manager	 •	 Business Development Manager

About Your Workshop Facilitator
Prajay Gandhi is a Mobile Business Director at OneAmongMany, 
a company specialized in providing digital and mobile solutions. 
He is a graduate from dual disciplines, Computer Science and 
Business Administration. He began his career in the core 
technical field and eventually shifted into the commercial and 
marketing aspects of the business. He has experience in a 

variety of fields including IT, Telecommunication, Marketing, Mobile VAS and CRM. 
Prajay has worked for some of the leading IT and Mobile/Telecom companies 
and has extensive exposure in the field of Mobile Marketing and Advertising.




